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Dear Esteemed Colleague, 
 

 
The arts have long been a source of expression for countless populations. Theatre is one of 

the oldest forms that has maintained its grasp on a live audience on stages worldwide. We at Theori 

Productions invite you to use your stage as a conduit for social health awareness and action, 

utilizing one of the most innovative, informative and entertaining plays of this time featuring a cultural 

phenomenon - Hip Hop.  

 

Life Theori is a social action program facilitated by Theori Productions in conjunction with Blue Cross 

Blue Shield of Illinois, with the intention of providing health care for 5 under privileged Chicago 

families. With the aid of local sponsors, we will be able to provide medical insurance to these 

families, and vital medical programs to the greater Chicago area.  This will be financially supported 

by Theori Productions, our esteemed sponsors and Blue Cross Blue Shield of Illinois.   

The program is simple; sponsors will make a monthly donation to Theori Productions Inc., as official 

sponsors of ñI Still Love H.E.R. (atributetohiphop)ò and ñTheori Productions presents The Cypherò.  

As official sponsors, they will receive our Angel Level Sponsorship Package. Each month Theori 

Productions will donate a portion of those proceeds to Blue Cross Blue Shield on behalf of the 

chosen families for the Life Theori Insurance Sponsorship Program.   

The selection process will be simple. Through our website, we will hold a contest where families will 

send in essays about why they should be selected for the program. After evaluating the entries, we 

will notify the finalists by phone to have them come in for a final interview with Theori Productions 

and Blue Cross Blue Shield.  Upon selection the families will be given a 6-month health insurance 

stipend.  In order to protect the insurance company, all entrants must consent to a full medical 

history disclosure and physical if deemed necessary.  

In addition to the Life Theori Insurance Sponsorship Program, Theori Productions will provide 

valuable information and social action programs that will be integrated into our theatrical 

productions. Specifically it will be our intent to focus on Bone Marrow Donor Registration Drives and 

Organ Donor Registration Drives. Before performances and during intermission, we will call upon our 

audience and patrons of the theater complex in which we perform, to register for the donor registries. 

The purpose of this program is to provide a short and long range awareness vehicle for important 

health care causes.  

Our positive messages and phenomenal performances will bring attention to these causes. 

Understanding of the issues will bring about change and action. Through the Life Theori Insurance 

Sponsorship Contest, we will bring attention to the need for affordable health care. Weekend after 

weekend, we will be able to boost registration numbers. Through every email, message, review, 

interview, article and newsletter we will be improving the state of health care in our community and 

country.  

 

 

 

 



Your contribution will help us set the stage for an entire community to have their stories told, 

individuals to live out their dreams and for a new era of urban artistic development to begin. Through 

your sponsorship, we will be able to not only entertain and educate, but literally heal families that just 

need a little help. We would like to do more, I am positive that you would as well.  In this matter the 

fact that we do something at all speaks volumes. Not only are you providing an invaluable service 

and opportunity, but you are also inexpensively marketing your business, raising your bottom line 

and strengthening our local economy. A partnership with Theori Productions will prove to be very 

beneficial for your business and the community as a whole.  

 

For years we have seen plays that hold no social relevance in Chicago receive massive support 

from other companies. You have the ability to change that. Our socially responsible, Broadway 

caliber productions are conducive to Chicago's Theatrical Revival and through your generosity, you 

will be at the forefront of this movement.  

 

Gold level sponsors ($1500 - $2499) will be prominently featured on all print media and on our 

website for six months of our open run of ñI Still Love H.E.R." 

 

Platinum level Sponsors ($2500 - $4999) will receive our Gold Package plus, significant inclusion 

on all web-based media (including email, MySpace and Facebook blast), in press releases and 

promotional materials as sponsors of our company. 

 

Angel level sponsors ($5000+) will receive the platinum package for a Full Year. As an added 

bonus, we can also assist you in the promotion and execution of other community service projects 

you may have running.  

 

This is the type of project that brings about social change. Not only can this partnership be lucrative 

in the long term, but it will also attract new patrons to your establishment, is tax deductible and will 

allow you to market your business effectively and inexpensively.  Our focus on issues relevant to the 

Hiphop culture, in addition to our classic theatrical training, makes our productions much more 

appealing and accessible to people who never had any prior inclination to ever see a stage play. 

This will further associate your name with positivity, community support and social responsibility. For 

more information about this proposal and Theori Production Inc.'s projects, please visit 

www.thetheori.com or free to call me personally at 773-814-4777. We hope to work with you soon.  

 
Sincerely, 
 
 
 
 
Wendell J. Tucker, Executive Producer 
Theori Productions Inc. 
(773) 814-4777 
wendell@thetheori.com 
www.thetheori.com  
 
 
 

Theori Productions Inc. is a 501(c)3 not-for-profit organization. 
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The History of Theori Productions 

 
Theori Productions was founded January 1, 2005, with the intent of educating and uplifting 

through Theatre from a Hiphop perspective. Seeing the negative images and activities that are being 
promoted in Hiphop, Wendell Tucker and Jeremy Noah set out on a mission to dispel the harmful belief 
that Hiphop is a negative entity. Through positive messages, engaging stories and honest dialogue, 
Theori Productions is intent on changing the world, one stage at a time.  
 
We are the first Hip-hop Community Theatre in Chicago. The company consists of actors, dancers from 
every discipline, visual artist, musicians and technicians. This homogenous mix is bound by one idea: If 
you want the world to change, you must be the change you want in the world. This is our Theori. Through 
theatre we are able to take on any aspect of society, and demonstrate what it would take to change it. 
From a very literal standpoint, we are seeking to set an example of how to triumph over life's struggles 
and maintain ones' integrity while doing so.  
 
For years we have been performing at Chicago State University for mass audiences. Now we are looking 
to branch out. Our flagship show, I Still Love H.E.R. (a tribute to Hiphop), has been running for the past 
four years. While off Broadway, our productions are inarguably of the same acclaimed caliber. Not only 
does this play feature some of the most accomplished, legendary artists' music, it directly tackles social 
issues in Hiphop in a compassionate and rational way. This is especially relevant now, as the art form is 
being questioned and criticized. In 2009 we will debut two new original productions, Slow Jams: Of love 
and loss, and Tainted Canvas. Through these productions we will confront dealing with the loss of loved 
ones and Post-Partum Depression, respectively.   
 
Our goal will be to provide solace to anyone suffering through these problems and understanding to those 
around them.  In the near future we will debut even more original works dealing with violence, AIDS, 
molestation, financial responsibility and numerous other social issues. We are dedicated to doing what we 
can to heal our world. This includes helping people expunge their personal demons through performance. 
Our performers are not just paid actors and artist. They are real people who have lived through these 
issues, and have taken control of their life through Theatre. They provided the will and we provide the 
training. We aim to continue this openness into the future, where our performers of today will help 
cultivate the storytellers of tomorrow.  We will change the world by being the change we want in the 
world, and inspiring others to do so, one stage at a time.  

 
 

 
 
 
 
 
 
 
 
 

 
 
 
 
 



Audience Reviews and Comments 
Lyricalbeast from Southside - January 18, 2009 This play puts a lot of things into perspective. It doesnôt 
just focus on the negative connotations individuals have about the hip hop culture. But it does pierce the 
souls of those who sought and still seek comfort in it; whether it is rapping, DJing, graffiti, break dancing, 
or beat boxing. Hip hop HAS changed the face of the world (even though everyone may not admit it). This 
play is provocative, insightful, and entertaining. If you love hip hop I recommend you see this play. I know 
I STILL LOVE HER!!! 
 
EJH from Northside - January 18, 2009 This was a truly enjoyable show. My wife and I went to see this 
show thinking it would be just another half decent sketch piece and boy were we wrong. This is hands 
down one of the best things going for the new year that you don't know about. The cast is great, the 
music will have you singing and rappin to some of your favorite joints that you probably haven't heard in a 
while and the food for thought given by the leading cast members will give you something to talk about for 
the rest of the night. I recommend that you go with a group that loves true hip hop cause you will definitely 
groove to this one. 
 
slw from Chicago - January 19, 2009 I Still Love H.E.R is the new face of black theatre. Itôs a positive, 
entertaining, and informational work of art. This play made me proud to be a part of the Hiphop culture. 
The cast is was absolutely marvelous. The dancers were OUTSTANDING and did a wonderful job of 
getting the crowd involved. I predict that this will be the best show in 2009. EVERYONE NEEDS TO 
SEETHIS PLAY. It is IMPOSSIBLE not to enjoy it. 

 
QuietStorm773 from Hyde Park - January 21, 2009 I saw it. I loved it and I am coming back! I think the 
other people summed it up but i just really want to say that i enjoyed myself a lot! The music, the dancing, 
the acting! it was just great. love it love it love it!! 
 
MikkiB from South Shore - January 22, 2009 This was show was amazing! It was truly nostalgic of a time 
when music meant more than a catchy beat and a nice chorus. There is more to this show than just great 
hip hop music but it touches on many social issues which urban people face and discuss daily. Several 
times throughout the show some of the same discussions I have with friends and colleagues were 
touched upon. I plan on going to see the show again and relive my childhood! 
 
mamacatx5 from Evanston - April 10, 2009 at 11:04 AM 
This is a fabulous show. It delighted two suburban moms who are not so familiar with hiphop, as well as 
the group of teenagers we brought with us. Thoughtful social commentary and in-your-face energetic 
dance numbers. I definitely recommend this show and may well go again. 
 
DeeJackson from West Suburbs - April 25, 2009 at 9:37 AM 
As a Hip Hop artist and fan, I appreciated the show. Every aspect was perfect. It was very much a breath 
of fresh air. I WILL BE ATTENDING AGAIN AND AGAIN!!!!!! support it people 
 
junuchong from Bucktown - May 11, 2009 at 11:55 AM 
The show was fantastic. Being a former college radio DJ, and active turntabilist, and an avid listener of 
old school & socially conscious hip-hop - this show was my little nirvana. It was a charming, witty and 
funny chronicle of all elements of hip-hop. Beautifully written, excellent acting, great dancing and 
message that strikes a nerve. I can't believe that its going to be over in a couple weeks. I can assure you 
that me and my friends will be attending again. Best of luck to all of the members involved...you have big 
things ahead of you. One Love. 
 
kickinit from P. Forest - May 17, 2009 at 1:52 AM 
I LOVED IT!!!! I took my husband as a surprise, and he Truly enjoyed himself! Outstanding message!! I 
too have said "Hip Hop is dead!" But tonight, IT WAS ALIVE AND WELL!! Such a great cast, acting, 
dancing, & THE MUSIC...I won't spoil it for those who haven't been yet... SO GO SEE IT ALREADY!! 
AND TAKE EVERYONE YOU KNOW! You will not be disappointed! 

http://chicago.metromix.com/theatre/theatre_event/i-still-love-h-river-west/844181/comments 
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I. General Company Description 

Theori Productions Inc. is a not-for-profit entertainment corporation, established to preserve the 

modern history of the Urban American, cultivate the artist of tomorrow, and provide intelligent and 

enlightening entertainment from an urban perspective 

Our ultimate goal is to make an indelible impression on the world through theatre. We will measure our 

success by: creating permanent employment, giving urban youth an outlet to express themselves in a 

safe and positive way, crafting and producing the theatrical classics of the future, and establishing our 

theatrical facility as a premier venue for arts, entertainment and education. 

Our business philosophy is to provide entertaining, educational and uplifting.  As opposed to attempting 

sustain our bottom line with inflated ticket sales and short run productions, we will ensure our fiscal 

success by making sure that we are the most affordable, consistent and professional theatre company in 

Chicago period. Our productions are designed for long term runs.   

Our designated clientele will be the urban community. There are many stories to be told as it relates to 

urban life that are going untold. We will also heavily focus on schools and youth organizations. Our 

positive messages and understanding of social issues facing young people will make us a popular choice 

for educators and their students. 

The theatre industry is experiencing a rebirth driven by the publicôs desire for an alternative to mass 

media entertainment. Due to this revived thirst for relevance and intelligent entertainment, we will be able 

to consistently entertain audiences for years to come. We will set a new example for theatrical excellence 

that will inspire change over the entire industry. 

We will set ourselves apart by providing a fresh view of theatre. We pride ourselves on a mix of Urban 

perspective with Broadway presentation. In this undertaking we will not make the error of closing our 

minds to the possibilities of bringing in a younger audience, nor will we limit ourselves by only producing 

ñsafeò works.  As young members of the urban community, we understand what our audience wants.  As 

students of trained professionals who have over 100 years of experience behind them, we have learned 

how to properly execute a production flawlessly. Theori Productions has the training, work ethic and 

insight to be a leader in the theatrical world. Our staff consists of actors, dancers, technicians and 

business persons all of whom have been professionally trained and tested by some of the best in the 

industry. As a business, a training facility and a production company, our collective understandings of the 

world and training will make our product highly competitive with other theatre companies. 

We are a not-for-profit organization. Becoming wealthy is not our primary goal. Though we understand it 

takes money to run a business, we are not in this to make a buck. We are dedicated to our true mission. 

We will provide quality entertainment. We will cultivate the artistic spirits of urban youth and thus help 

save lives that could possibly be lost to frustration. We will be the venue for those who only need an 

opportunity to make a career out of their passion. Our main product is our dedication to helping make the 

world a little more ideal. The money will come because we are providing a service that is uplifting and life 

changing. 



II. Products and Services 

Our primary product will be our own productions. Ownership of our own venue will allow us to mount 

productions at low cost, thereby allowing us to produce more works. Our theme of urban storytelling will 

allow our patrons to relate to our productions, establishing a firm customer base.   

Second will be our Arts and Entertainment Program. Our program will provide stage, screen, dance, 

technical and writing training to young members of our community. Our teachers are all professionals in 

their fields with real world experience and training. Through our classes students will not only learn their 

art, but also how to market themselves, proper behavior and be given an outlet to present their work to 

the world. In addition to the knowledge they will receive, part of their program will also be providing them 

with the actual tools they need (i.e. headshots, demo reels, portfolios, certificationsé) This program will 

be on par with the highest rated university level programs and will undoubtedly cultivate the stars of the 

future. 

Our Arts and Entertainment program will be partially subsidized by public funds, allowing the students to 

get quality training and have a safe place to spend time after school affordably. Utilizing several state 

sponsored programs and federal grants, we will be able to provide this invaluable service and still pay our 

teachers a living wage. Parents of children in this program will have to apply for the subsidy as a 

precondition for acceptance. Once processed and returned, the remaining balance (if any) will be billed to 

the parent, with an option for a discount if paid in a lump sum or with structured payment plans.  

Our bottom line will also be bolstered by concession sales, merchandising and fundraising, in addition to 

grants, gifts, sponsorships and subsidies.  



What ŀƴ άL {ǘƛƭƭ [ƻǾŜ IΦ9ΦwΦέ Sponsorship Means for You 

ñFrom New York to Nepal, hip-hop has become America's leading cultural export.  
Across the globe, it's changing how businesses are marketing their productsó  

- Black Enterprise Magazine, May 2006 
 

Corporate America is well aware of the fiscal effects of Hiphop. Every sector of the common market has 

benefitted from the far reaching grasp of Hiphop. The overwhelming success of Spriteôs ñObey Your 

Thirstò campaign sent a clear message to the corporate world - people love Hiphop and people will buy 

what they love.  

ñI Still Love H.E.Rò is the official Theatre Production of Hip-Hop. This show embodies everything that 

makes Hiphop great. When consumers see that you support Hiphop, they will support you.  

Sponsoring ñI Still Love H.E.Rò will: 

 Reinforce your companyôs commitment to the Hip-Hop Community. 

 Expose your business to a diverse array of educated potential clients. 

 Provide you with inexpensive advertising thereby cutting cost and increasing returns. 

 Open the door to business to business sales and partnerships.  

 Advertise your company locally, regionally, and nationally. 

These benefits will translate to increased consumer awareness of your business and an increase of your 

bottom line. Not only will you be making a tax-deductible, positive contribution to society, you will also 

exponentially boost market visibility and consumer brand awareness. 



ά.Ŝ ¢ƘŜ /ƘŀƴƎŜΣ .Ŝ ¢ƘŜ aŀǘŎƘέ 

Theori Productions Inc. will be partnering with the ñBe the Matchò Foundation to increase bone marrow 

donor registration. Every year nearly 150,000 Americans will be diagnosed with a degenerative blood 

cancer disease. Every hour 6 people will die due from leukemia, lymphoma or myeloma. Leukemia is 

responsible for the majority of Cancer deaths among people aged 20 and under. In minorities the 

mortality rates are drastically higher. It is absolutely pertinent that we encourage our communities to sign 

up for the National Marrow Donor Registry. Along with your sponsorship of ñI Still Love H.E.R. 

(atributetohiphop), you will also be listed as an official sponsor of the ñBe The Change, Be The Matchò 

program. 

This program will include awareness building workshops, actively assisting in locating matches for local 

individuals in need of a donor and, most importantly, one of the largest donor registration drives in 

Chicago. At each performance of ñI Still Love H.E.R.ò, ñThe Cypherò and ñSlow Jamsò, we will encourage 

our audiences to sign up for the registry. Our entire staff and cast has been trained in the entire 

registration procedure, meaning that not only will we constantly be able to spread our message to large 

groups of people, but we can also register them quickly! With just a simple swab of the mouth, we can 

save lives! 

Your business will be closely associated with this program, meaning that you will benefit from all publicity 

and media awareness involved. On all Theori branded paraphernalia, your logo will be prominently 

placed, and at every performance your business will be recognized for your commitment to ñBeing The 

Changeò we want to see in the world.  

 



GGoolldd  SSppoonnssoorrsshhiipp  PPaacckkaaggee  

 

GGoolldd  LLeevveell  SSppoonnssoorrss  - ($1500 - $2499) will be prominently featured on all print media and on our 

website for the duration of our 6 Month Center for Performing Arts run of ñI Still Love H.E.R."  
 

PPrriinntt  MMeeddiiaa  IInncclluuddeess::  

 Flyers (8.5ò x 11ò, 11ò x 17ò) 

 Posters (22ò x 28ò , 24ò x 36ò) 

 Pluggers (3ò x 5ò, 4ò x 6ò) 

 Brochures 

 Pamphlets 

 Newspaper Ads 

 Banners 

 Highly Visible Local Marketing Designed to Increase Walk-In Traffic 

 

WWeebbssiittee  PPllaacceemmeenntt  IInncclluuddeess: 

 Your Color Logo On Our Official Website  

 Hyperlink To Your Own Site 

 International Marketing Range Designed to Increase Tourist Traffic  

 



PPllaatt iinnuumm  SSppoonnssoorrsshhiipp  PPaacckkaaggee  

PPllaattiinnuumm  LLeevveell  SSppoonnssoorrss ($2500 - $4999) will receive our Gold Package plus, significant inclusion 

on all web-based media (including email, MySpace and FaceBook blast), in press releases and 
promotional materials as sponsors of our company. 

  

PPrriinntt  MMeeddiiaa  IInncclluuddeess::  

 Flyers (8.5ò x 11ò, 11ò x 17ò) 

 Posters (22ò x 28ò , 24ò x 36ò) 

 Pluggers (3ò x 5ò, 4ò x 6ò) 

 Brochures 

 Pamphlets 

 Newspaper Ads 

 Banners 

 Highly Visible Local Marketing Designed to Increase Walk-In Traffic 

 

WWeebbssiittee  PPllaacceemmeenntt  IInncclluuddeess: 

 Your Color Logo On Our Official Website  

 Hyperlink To Your Own Site  

 International Marketing Range Designed to Increase Tourist Traffic  

 

WWeebb  MMeeddiiaa  PPllaacceemmeenntt  IInncclluuddeess::  

 Email Blast (reaching over 40,000 individuals weekly) 

 Inclusion on MySpace and FaceBook Pages and Blast Messages 

 Digital Press Releases 

 Banner Ad Rotation 

 Digital Flyers 

 

 


